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We see the value in the sense of community created by

long-term and permanent residents
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Agricultural Trade

Hanseatic Cities
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Agricultural Trade
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Industry
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Post-Industry
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SOLD

Space & Freedom Access to Nature Affordable Land Space for Family Healthy Places 
for Children

Rural areas have qualities that are valued in society today, including:
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Migration Trends

2018: Internal
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Desires / Realities
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Visiting / Living

Nordrhein-
Westphalia



Visiting / Living

Hochsauerland

Hochsauerland
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Young professionals & families (age 25-35)

Social Strategy

Target Audience

Remove the barriers preventing people from moving to Referinghausen
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are more likely to relocate than other age groups

Young professionals & families (age 25-35)
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are typically employed, with money to spend 

in their community

Young professionals & families (age 25-35)
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are looking for space to settle down and raise a family

Young professionals & families (age 25-35)
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in their community

with children are more likely to establish roots

Young professionals & families (age 25-35)
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are likely to stay once they settle down

Young professionals & families (age 25-35)



What factors are considered when looking for a new place to call home? 





Internet

Food

Housing

Social Spaces

Employment

Recreation

Nearby Shops

Public Transport

Access to a City

Child Care

Medical Care

Work Places


